
IL BOLLETTINO
AUGUST 2016   

FLESH FOOTBALL

« I love to be shit bored and that an event springs out of nowhere » 

Tristan Garcia

With its prime ambition to reenact football as 
an autonomous art form – boarding on a so-
cial experiment - A.S. Velasca is by no means 
stepping back to the dribbling football with its 
archaic 1-2-7 formation once assimilated to 
the pre-offside rule era. It’s a given that foot-
ball as we know it was born 
out of modernity thus belong-
ing to the mechanical age of 
the late 19th century. When 
matches were first broadcast-
ed in the thirties with only two 
cameras it was more about 
documenting the event than 
the spectacle. Yet in those 
early broadcasting days a 
new form of player was al-
ready being engineered by 
the sheer fact of performing 
before the scrutinizing cam-
era apparatus - somewhat like Muybridge 
decomposing athlete movements long before 
cinema became an art form television was 
probing performances and collecting data long 
before we turned digital. Ever since the 1978 
World Cup the authenticity issue about foot-
ball keeps resurfacing like a six former theme 
glibly asking if TV wasn’t becoming football’s 
demiurge to the point of reshaping technical 
tricks to the expense of the game itself and 
the collective spirit consequently imposing 
a fetishisation of speed. One can only admit 
though with some Promethean shame that the 
acceleration of social change induced by tech-
nology has contracted the present to the point 
where we no longer solely inhabit a biological 
time. As Gustave Flaubert puts it: “the more 
telescopes are improved more stars we dis-
cover…” this could be stated without a doubt 
about football’s evolution in the high-tech dig-
ital age whereby each player has become 

the object of a constant screen test like an 
actor. Since F.C. Barcelona has devised the 
aggressive ball possession aesthetics football 
is more statistical than tactical and mostly be-
cause the concept of pause doesn’t work in 
the language of television. Marshall McLuhan 

described mediums as envi-
ronments altering our nervous 
system meaning here that con-
temporary football has in a way 
gone post-human and this is 
probably what Arsène Wenger 
asserted when he called Lionel 
Messi a “Playstation player”… 
Tika-taka tika-taka.  But in our 
late modernity rounded by algo-
rithms and data made flesh it will 
only take a cleansing moment 
of clarity to see that no longer is 
human seen as the source from 

which emanates the mastery to dominate and 
control the environment. This brings us back 
to the authenticity blind spot asking in angst 
what is left of the human presence. Despite 
the paradox that contemporary football has 
not yet endorsed the hawk eye video system 
that tennis players have to endure – consider-
ing the human as a contingent variable or sim-
ply sport as a mere crime scene - it still aims 
at the cyber fantasy of a disembodied art form 
where patterns prevail. Whereas A.S. Velas-
ca is more on the slow foot side of things with 
chaos as an emergent form of life where ran-
domness is the froth of noise from which co-
herent microstates evolve and to which living 
systems owe their capacity for fast, flexible re-
sponses. Slow football is the creative ground 
from which pattern can emerge: the medium is 
the process. Human attention has become a 
scarce commodity.

Adrian O. Smith
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MAKING A MASTERPIECE 

Ever since I was a little girl I’ve been in love 
with football. Played it, watched it, dreamt it. 
So now that I’m older and I’m a Producer on a 
World Football Show, well it’s an unbelievably 
good feeling. There are many exciting facets 
to my job but bringing all the magic, passion 
and culture of the beautiful game to audienc-
es all around the world, that’s truly special. 
And when I’m able to bring stories that are 
slightly more unusual to the cutting room that 
makes me even more excited. So when my 
friend tells me about a club in Italy that brings 
football and art together, of course my skin 
starts to tingle and goosebumps begin to 
appear. Because I’m not just someone who 
lives, breathes and loves football. I’m also the 
daughter of an Artist. So this is personal. 

A team of artists then. My first thought sum-
moned an image of Da Vinci in goal, Tiziano 
as sweeper with Caravaggio upfront and Mi-
chelangelo playing in behind him. The real-
ity was so much better. Because A.S.Velas-
ca isn’t two single entities – art and football 
- knowing not what they do, being forced to 
coexist and play together in a game that they 
don’t understand. A.S. Velasca is a team, in 
every sense of the word. Here everyone has 
their role to play to ensure that the club is a 
success. An innate sense of togetherness. 
The Head Coach and his players fulfil their 
responsibilities on the pitch while artists com-
bine to create the club’s visual identity. It’s a 
unity that thrives in and prospers out. Only 
players who believe in the art are invited to 
play and only artists that support the football 
are encouraged to join. Even if the results 
don’t always come on the pitch, what A.S. Ve-
lasca has achieved in just over a year of being 
created is undeniably a triumph. Certainly, it’s 
not too common finding a club that flourishes 
on two totally different levels (albeit with some 
shared characteristic comparisons). My first 
impressions were so positive not even the 
Milanese traffic and agonizing lack of sleep 
could get me down. The President Wolfgang 
Natlacen met me and my cameraman at his 
house on our first day of filming with the smile 

of a Cheshire cat and the conviction of a 
King. For he believed enough in this project 
not only to start it but to fine tune it like an 
orchestra. Because despite being an amateur 
football club that plays outside of the Italian 
football federation in the countries church run 
league, this club presents itself well, sharing 
many of football’s most basic principles: pas-
sion, responsibility, continuity and support. 
Fans come from both ends of the spectrum, 
sport and art, and it’s a beautiful combination. 
That’s what I saw and that’s what I felt as I 
spoke to the club and filmed their story. Like a 
fine wine with no acidity, it cleanses the pallet 
and warms the soul. Because here we don’t 
just have a club that engages sport, it also 
fosters community and brings people from to-
tally different walks of life together to cheer 
on the same colours, because they are all in 
it together. 

There is more that unites us than divides us. 
It’s a rhetoric regularly delivered by leaders 
looking to help re-build our communities. Per-
haps they should take a lesson from A.S. Ve-
lasca’s book.

Julie D’Adamo



A MATCH MADE IN FOOTBALL HEAVEN

“Football is an artform, and A.S. Velasca is an 
artwork”. The introduction from A.S. Velasca’s 
president Wolfgang Natlacen isn’t the ordinary 
pitch from a football club. The conversation 
flows delightfully around crochet captain’s 
armbands, gallery exhibitions, football culture 
and Jon Dahl Tomasson’s successful stint in 
Italian football, when hummel first met with the 
club at its headquarters in central Milan.

No stranger to terrace football, dedicated fans 
and a club culture out of the ordinary hum-
mel jumped at the chance of working with the 
unique mix of art, fashion and football that is 
A.S. Velasca. A collaboration which is poten-

tially a match made in heaven between two 
brands representing character, diversity and 
with a strong focus on authenticity. The two 
entities can by no means be characterised as 
“wallflowers“, but are distinguished by their 
uniqueness and their courage to be differ-
ent in a rather commercial industry. With this 
new collaboration hummel wants to increase 
its presence in Italy on the arts scene, within 
fashion and in football. A.S. Velasca is the ide-
al partner for hummel, and we are very much 
looking forward to the seasons ahead and a 
strong collaboration. 

Anne Skovrider

Danish sports brand hummel has a long and proud history within the sportswear industry. 
Established in 1923 and headquartered in Aarhus, the company’s 140 employees share a 
common mission of Changing the World through Sport – a goal which is reflected in hummel’s 
commitment to supporting clubs and teams who share its values. hummel designs, produces 
and markets clothing and equipment for a host of different sports as well as sneakers and lei-
sure wear for both adults and children. hummel boasts product categories such as; team sport, 
footwear, kits, sport lifestyle and selected premium co-labs, and launches new styles several 
times a year in a consistently innovative mix of retro and contemporary trends.

As a leading player in the football market, with the company’s sponsorship choices illustrating 
its unwavering ambition to spread its values andachieve its aim of using sport as a force for 
good.

hummel currently enjoys sponsorship deals with Deportivo Alaves, Christiania Sports Club, SC 
Freiburg, Go Ahead Eagles, Konyaspor, Southern California Sports Club, Jeonbuk Hyundai 
and the national teams of Denmark, Afghanistan and Lithuania.



www.asvelasca.it 
facebook.com/ASVelasca 

instagram.com/asvelasca
twitter.com/asvelasca

A NEW TYPEFACE IS BORN

For the upcoming season, sponsored by Zevs and hummel, Francesco Fioretto drafted a new 
typeface (distributed under a Creative Commons license). 

According to Francesco Fioretto, this typeface has been designed respecting the proportions, 
the curves and the morphology of the Velasca Tower in Milan. The structuralistic appearance 
is studied not to bother the clarity of the letters both from closed and far reading.
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